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CHAPTER	ONE

Be	Persuasive!

Have	you	ever	talked	your	grandma	into	getting	you	a	toy?	Maybe	you	talked	your	best	friend	into
joining	a	team.	These	are	both	examples	of	you	being	persuasive.

You	see	advertisements	every	day.	We	call	them	“ads”	for	short.	Ads	try	to	persuade	you	to
do	something.





CHAPTER	TWO

The	Way	Ads	Work

Look	through	magazines	and	newspapers.	Which	ads	get	your	attention?	Reading	ads	is	a	good
way	to	learn	how	to	write	them.	Sales	ads	try	to	persuade	people	to	buy	things.

Other	ads	are	not	about	sales.	They	are	more	like	announcements.	These	ads	tell	people
about	upcoming	events.	Most	ads	try	to	answer	four	questions:

1.	 What	is	for	sale?	or	What	is	happening?
2.	 Why	should	someone	buy	what	is	being	sold?	or	Why	should	someone	go	to	this	event?
3.	 Where	can	someone	buy	what	is	being	sold?	or	Where	is	this	event	happening?
4.	 When	can	someone	buy	what	is	being	sold,	and	how	long	will	the	sale	last?	or	When	is	this

event	happening?



Ads	often	list	other	information	too.	For	example,	a	sales	ad	might	include	prices.	An	ad	for	a
contest	probably	explains	the	contest’s	rules.

Most	ads	use	persuasive	words.	Many	include	action	words.	“Come,”	“see,”	and	“listen”	are
words	that	tell	us	to	take	action.	Other	phrases	or	groups	of	words	have	special	meanings	that
also	make	them	persuasive.	A	few	examples	are	“new	and	improved,”	“this	week	only,”	and
“experts	agree.”





CHAPTER	THREE

Your	Attention	Please!

Before	you	write	an	ad,	you	need	to	know	your	audience.	What	group	of	people	are	you	trying	to
reach?	Use	words	that	will	appeal	to	that	audience.	It	is	a	good	idea	to	keep	your	sentences	short.
This	will	help	your	audience	read	your	ad	more	quickly.

Imagine	your	school	is	having	a	fair	to	raise	money	for	a	new	playground.	You	want	as	many
students	as	possible	to	come	to	the	fair.	What	could	you	say	in	an	ad	that	would	get	the	attention	of
other	students?	How	could	you	persuade	them	to	come?









CHAPTER	FOUR

Made	You	Look!

Now	you	have	decided	which	words	to	use	in	your	ad!	You	also	need	to	choose	a	design	that	will
make	your	ad	persuasive.	Your	audience	will	see	the	design	first.	Then	they	will	read	the	words.

Bold	letters	and	bright	colors	get	people’s	attention.	Picking	the	right	picture	to	appear	on	the
ad	is	another	important	step.	Choose	the	design	carefully.	Don’t	try	to	fit	too	many	words	and
pictures	into	your	ad.	Try	different	styles	until	you	figure	out	which	one	works	best!





CHAPTER	FIVE

Bringing	Everything	Together

You	are	ready	to	do	the	final	draft	of	your	ad!	Gather	any	materials	you	will	need	to	do	printing
and	create	artwork.	Have	your	first	draft	and	your	sketch	handy.	It	is	time	to	bring	the	words	and
the	design	together	to	share	with	your	audience!







CHAPTER	SIX

Final	Check

What	should	you	do	after	you	carefully	check	the	final	draft	of	your	ad?	Ask	a	teacher	or	parent	if
you	should	make	copies.	Discuss	the	best	spots	to	place	your	ad.	Pick	areas	where	your	audience
is	sure	to	see	it.	Does	your	school	have	a	Web	site?	Ask	your	teacher	if	you	can	post	your	ad
online.

What	other	ideas	do	you	have	for	ads?	Keep	reading	other	people’s	ads	and	writing	your	own.
Who	knows?	Someday	you	may	get	a	job	writing	ads!





Glossary

advertisements	(ad-vur-TIz-muhntz)	public	notices	used	to	sell	a	product	or	make	an
announcement

announcements	(uh-NAUNT-smuhnts)	written	or	spoken	messages	that	tell	people	about	an	event

appeal	(uh-PEEL)	to	cause	people	to	like	someone	or	something

attention	(uh-TEN-shuhn)	the	act	of	looking	at	or	listening	to	something	closely	and	carefully

audience	(AW-dee-uhntz)	a	group	of	people	who	view	an	ad

design	(di-zYNE)	a	plan	for	creating	artwork	and	decorations

draft	(DRAFT)	an	early	version	of	a	writing	project

persuasive	(pur-SWAY-siv)	able	to	make	people	act	or	feel	a	certain	way

sketch	(SKECH)	to	make	a	rough	drawing
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